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The complete TV advertising platform

Campaign
Management

Campaign Management is traditionally

a manual, time consuming and error prone
process. With Adalyser, just add your
delivery targets and away you go.
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Campaign management

Leverage the
power of automation

Campaign Management is traditionally a manual, time consuming
and error prone process. It is typically undertaken monthly or
quarterly and leaves little room for inflight adjustments. Adalyser
will transform your campaign management into an automated
process allowing you to focus on analysis and optimisation.

Lets face it Campaign Management is a laborious data intensive process.
Once your spot data has been sourced you need to format, load, pivot
and finally analyse.

With Adalyser simply load in your delivery targets and away you go. Spots
will be automatically sourced and loaded from BARB, MediaOcean or
Caria and your campaigns performance will be analysed overnight and
compared against your contracted delivery targets. The results are then
made available in Adalyser the next day.

Instead of burning time and resources on data collection and preparation
let Adalyser Campaign Management provide you with the answers.

o
Diagram 1
Setup
Adalyser Create Audit x v System Administrator v
INLE An Audit allows you to score a campaign against a set of conditions that are considered optimal, An Audit cansists of a name, a description of its purpose
and one or more Tasks.
Adalyser Name My New Audit eate Audit button. Check an
Date Range Description  Fashion Brand Audit
Tasks lolumns Action

Each task consists of a name, a description, a2 weight, a type and the type's configuration.The weight is a representation of how important this task is as a
Start part of the whole Audit. The type determines the campaign metrics that will be audited, and its configuration determines what state is considered optimal
and how this should affect the task's score.

Ena

Type Please select a type... ~ | Please select a Type

Name Please enter a Name.
Top Programme Access

Description Please enter a Description.

Peak Delivery
UMM Centre Break Access

Position In Break Access

Channel Delivery

Absolute Channel Delivery S
Create
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Reporting

Campaign Management will automatically run overnight and
compare actual spot delivery against your targets and visually
report over or under deliveries.

Diagram 2
Reporting

Context w Search... Q,
Account

System Administrator % Audit Type % Campaign

Demo

09/01/2018  First Audit Client: Adalyser, Campaign: adalyser.com (t2)

Menu 14/03/2018  Brand Audit Client: Lawyers Inc, Campaign: Demo Campaign
» Research 15/03/2018  Brand Audit Client: Lawyers Inc, Campaign: Demo Campaign
w Account B 16/03/2018 Brand Audit Client: Lawyers Inc, Campaign: Demo Campaign

Plan Campaign
Create Campaign

LG Date: 16/03/2018
» Management Client: Lawyers Inc

< ign: ;
» Resources Campaign: Demo Campaign

Scheduled Audits Columns Action ¥

70

suppon@adalyser.com -
support@adalyser.com 58 -
support@adalyser.com 58 -
support@adalyser.com 58 -

Each individual audit task has a Weight {indicated by &) which represents how important the audit task is as a part of the whale audit, and it's score which is how well your
campaign meets the audit's criteria. Audits will either be scored out of 100 or will receive a simple Pass or Fail. Your overall score will be calculated as a welghted average of the

individual scores.

Overall
A weighted average of the individual audit scores.

Peak Delivery
Audit access to peak period.

Centre Break Access
Audit access to the centre break position.
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Campaign Management reports are made available in the portal
and automatically emailed to authorised users.

Alarms

With Adalyser Alarms you don't need to login
in order to manage your campaign. Campaign
Management is fully integrated into Adalyser
Alarms so if your performance or audit score
deviates from your targets Adalyser Alarms will
immediately detect this and push an alert to all
authorised users.

Product overview: Campaign Management
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Audience
/ delivery

Campaign Management supports spend or TVR targets for any
number of audiences.

The audience delivery task allows users to specify a target
audience delivery profile on which the actual campaign is
compared. The degree of divergence from your targets is
provided in daily reports pushed direct to your inbox.

Audience distribution profiles can be created for channel groups,
channels, programmes or periods such as day or day part.

For each audience users can specify percentage and absolute
delivery targets for spend and TVRs.
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Diagram 3

Audience Channel Group Delivery

v Settings “ Suppert v Demo User v

Context v g
v Channel Delivery 1 s

Account Auvdit channel delivery percentages. ‘

Demo User

Demo
Date Range ’

Each channel Is added to a single channel group and each channel group has a target percent of the audience. This task will measure how closely the actual impact
All -

Start:| ddmmyyyy m

End:  ddmmyyyy

figures follow the planned values

The actual impact values for each channel group is found from the spots loaded into your campaign. The impacts figures are used to calculate the percentage of impact
figures. The difference between the actual percentage and the target percentage is used to determine this task’s score,

Your previous spots closely matched the intended audience values. In the future fewer impacts should be bought in the News, Lifestyle & Culture and Other channel

Clear groups.
Search...
Menu
» Research % Channel Groups + Target % + Actual % % Residual %
~ Account

Create Campaign News 1% 125%
Alarms Movies 9% 5% _
» Management Lifestyle & Culture 8% 10.9% _
A Documentaris % osx psx |
Normalised Total 100% 100% _

Home | Terms of use | Privacy pelicy | Security
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Peak
Delivery
Access

If specified as part of your campaign management targets
Adalyser can monitor peak delivery access and report on the
proportion of impacts delivered in peak compared to non peak.

Diagram 4
Peak delivery access

Context ~ Overall H 3
ot A weighted average of the individual audit scores. r
System Administrator
Demo.
Peak Delivery 1 2:\
Audit access 1o peak period. -
Menu
» Research
¥ Account The TV viewing audience changes throughout the day and so it is important 10 plan advertising spend to follow your audience.

Plan Campaign Each "
ach spot in

campaigs ed 10 Peak (17.30-22.59) or to Off-Peak {23.00-17.29). Th

ercentage of impacts that are in the Peak period is then used to determine this tasi's score.
Create Campaign

e Low numbers. of impacts were scheduled for the Peak period. Your future spending should be altered to make use of this period to maximise the potential audience for your spots.

» Management

» Resources Impacts
By Hour of Day

< Off.Peak (2300 - 17:28) Poak [17:30:22.58)

Home | Terms of use | Privacy policy | Security OneSoon Ltd Manchester Business Park 3000 Aviator Way Manchester, M22 5TG Company Reg No: 04746025
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Position in Break /
Centre Break Access

The Position in Break / Centre Break Access audit tasks score your
campaign based on the proportion of impacts delivered in each
spot position.

As centre break spots tend to perform better, campaigns which
deliver proportionally more spots accessing centre break will
obtain a better campaign audit score.

Diagram 5
Position in Break / Centre Break Access

Context v + Position In Break Access 0 A
R Audit access to positions within each break. Y
Account

System Administrator

Demo

Spots at the start and end of break tend to have better audience interaction than those in the middle of the break. This makes start and end spots more desirable for advertisers, but a balance
needs to be found as along with the increased audience interaction comes increased competition with other advertisers and increased cost of spots.

Menu
» Research Each spot loaded into Adalyser has its position within its break stored on the Position field. The percentage of impacts in the first and last pesitions is used 1o determine this tasks's score.
* Account Your previous spots show a good use of the positions within a break. No changes 1o your spending strategy are required.

Plan Campaign
Create Campaign

Alarms Impacts

Auditing By Position in Break

b Management 230,000
b Resources
<
184,000
138,000
"
T
g
E
92,000
46,000

Position in Break

Home | Terms of use | Privacy policy | Securi OneSeon Lid Manchester Business Park 3000 Aviator Way Manchester, G Company Reg No: 04746025
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Top Channel
/ Programme Access

Channel / Programme access tasks score your campaign based on its
access to top channels and programmes for your targeted audiences.

®BARB

Once configured this audit task makes use of BARB reach and
coverage metrics to determine the top rated channels and
programmes for your targeted audiences and scores the
campaign based on access to these.
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